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	The sports industry is a huge commercial business that greatly relies on public relations. Marketing communication helps in capturing the right audience for some products. The media relations play a key role in showing the connection between sports and communication. In the context of sports, the public relation has created more opportunities for the industry. For this week’s assignment, I have been following a journalist who will help me in understanding the practice of sports public relations. For many years, sports journalism has been viewed as soft journalism due to the poor relations and lack of integrity in the field. Nevertheless, it has been viewed as the commercial part in the newspapers. 
    Public relations in sports is important as it helps to attract the right audience for the content. The young male readers have the tendency of relying on sports news from a reliable source. As a journalist, all your sources should be credible. Majority of the audience of sports journalism is well informed of the industry and therefore the journalist gives accurate information. The tone used in sports journalism will set the parameter at which to inform the audience. Just like other journalists, the sports journalists tend to have a hierarchy that is based on the experience. The culture in the industry shapes the media relations. The American journalist has occupied an upper space in journalism. The top-notch sports journalists have established great public relations. Sports journalism has been at the forefront of digital technology. It is thereby important for the journalist to establish an online presence. 
    For the last week, I have been following a sports journalist working for the New York Times. The work he does revolves around reporting on F1 racing events. Public relations has placed a key role in the success of each story. In all social media platform, he ensures that all his followers are updated on the latest news. Moreover, through a great image, he has been able to get a great mass of followers who are always engaged in the comment sections. Every week, he posted a piece on the sports section in the New York Times (In Bryant, 2017)
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